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Marketing Mix and Characteristics of Consumers Related to 7-Eleven

Store Located in Sriracha District , Cholburi Province.
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Marketing Mix and Characteristics of Consumers Related to 7-Eleven

Store Located in Sriracha District, Cholburi Province.

Abstract

The objectives of this research titled "Marketing mix and characteristics of

consumers related to 7-Eleven store located in Sriracha Disfict, Cholburi Province" were

to study 1) personal factors of consumers (sex, age , education , occupation, monthly

income) visiting 7 Eleven store in Sriracha District who were tarZet population under study.

2) marketing nix ( product , price, channel of disfibution, marketing promotion , service

personnel)of the store from tte consumers' Yiewpoint . Srmples included 2(X) consumers

visited tte store . Questionnrire was used to collect the data. A statisticel software prckrge

was utilized to rn.llze the data. Statistics used included percentage , mean and standard

deviation.

Outcome of the study showed thrt tle majority of respondents were female , 31-40

yearr of rge , brchelor degree graduates working as priYrte comprny's employees with

monthly income between 15,001-20,000 brht. Study of marketing mix showed tiat, overrll,

the score wrs high on a given rrting scale. Alt frctors , Iramely , produc! price, channel of

disffbution , marketing promotion and service personnelo scortd high on the rating scale.


